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Globally, even the most innovative drugs 
reach 10% (or fewer) of patients five 
years after launch.

In emerging markets, they 
reach less than 1% five years 
after launch.







Appropriate treatment

Temperature sensitivity

Adherence to treatment

Sustainable supply

Price

New health products

Innovation 
in health 
products



The coverage of access plans for late-stage R&D projects 
is largely unchanged since 2016

• Availability through rapid and wide registration

• Affordability considerations for different populations

• Sustainable supply of medicines to meet demand

• Investment into capacity in areas where health 

capacity is limited



1. Enabling product development in disease areas with few market incentives

2. Pooling multi-stakeholder expertise to maximize results

3. Facilitating access to comparator products and strict selection of products

4. Ensuring rapid deployment of resources towards those with higher impact

5. Mitigating financial risk through donor support

6. Channelling knowledge from the public sector, including endemic country 
stakeholders

7. Incentivising substantial contributions from the private sector

8. Promoting open, collaborative intellectual property sharing

9. Ensuring systematic management of access, maximising impact upon market entry
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